
Fine Folk Pizza 30 -Day PPC Report & Recommendations
March, 2024

30-Day Performance Metrics - Search
Daily Budget: $30 Spend: $293.85 - (Unchanged)

Spend: $398.00 - (Unchanged from February)
Impressions: 2,232 - (Increase from 1,633 in February)
Clicks: 873 - (Increase from 723 in February)
CTR: 40.46% - (Decrease from 44.44% in February)
Avg. CPC: $0.43 - (Unchanged)
Conversions: 96 - (Increase from 91 from February)
Conversion Rate: 12.775% - (Unchanged from February)
Phone calls: 154 - (Increase from 128 in February)

30-Day Performance Metrics - PMAX (Smart Campaign)
Daily Budget: $15 - (Unchanged)
Spend: $392.64 - (Increase from $367.28 in February)
Impressions: 293,547 - (Decrease from 414,223 in February)

Clicks: 831 - (Increase from 1,056 in February)

CTR: 0.28% - (Unchanged from February)

Definitions:
Impressions - An impression is counted each time your ad is shown on a search result page or other
sites on the Google Network.
Clicks - When someone clicks your ad, like on the blue headline or phone number of a text ad,
Google Ads counts that as a click. Clicks can help you understand how well your ad appeals to
people who see it. ... Relevant, highly-targeted ads are more likely to receive clicks.
CTR (Click Thru Rate) - CTR is the number of clicks your ad receives divided by the number of times
your ad is shown
Avg. CPC - The average amount that you've been charged for a click on your ad.
Conversions - An action that's counted when someone interacts with your ad or free product
listing (for example, clicks a text ad or views a video ad) and then takes an action that you've
defined as valuable to your business, such as a call to your business from a mobile phone.



Avg. CPC: $.04 - (Unchanged from February)

Conversions: 409 - (Unchanged from February)

Phone calls: 1 - (Unchanged from February)
Conversion Rate: 2.59% - (Significant decrease from 11.54% in February)

Observations:
The Search Campaigns remain “dialed in” and operating at optimal levels..

Fine Folk Search ads continue to compete aggressively with their main competition, Dominos, in Impression share (19.17% - Increase from 17.95% in February)

and Absolute Top of Page Rate (97.02% - Increase from 90.17% in January). (Search absolute top impression rate is the percent of your impressions that are

shown as the very first ad above the organic search results.

There’s still enough budget to keep the Search ads running during normal business hours which generates meaningful Impressions and a CTR that remains 4X
higher than the industry standard of 8.0%

Recommendation:
Continue to let the Search campaigns run as-is. The current budgets appear to be sufficient to run the campaigns during the desired times without depleting.
Consider increasing the Pmax Daily Budget back to $25 and track the metrics to see if numbers improve back to January levels.

The PMax Campaign is running out of money most days. Consider raising the current budget to $30.00, up from $15.00.



General account overview:



Top Performing Keywords - Fine Folk:



Top Performing Ads - Fine Folks:



Locations Detail:



Smart campaign overview:


