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Overview

The ads and posts have gained a
significant amount of attention in the
past 6 months, showing clear
growth during active ad campaigns.
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Cumulative
Growth

When looking at the cumulative chart,
we can see that reach has grown a
noticeable amount. When it comes to
social media posting, reach is more
important than anything; it means
more people are seeing the ads and
posts and potentially visiting the

website to make calls.
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Audience

The maijority of your audience are coming from
Cape Coral and North Fort Myers, and are
mostly in the 65+ age range.
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Activity

Compared to other similar businesses,
your page is much more active and
receiving more attention. This is good,
the interactions are high and plenty
more people see the content when it is
posted frequently and shared into
groups.




Goals For The

Next 6 Months

Continue our reach growth
using tagging, sharing and
interacting with other pages.

Engage younger groups of
homeowners.

Continue to post engaging video
ads.



